UEFA GILLETTE ONLINE MERCH
TERMS AND CONDITIONS
WHO ARE WE?
1.

The UEFA Gillette online merch (the “Competition") is conducted by P&G South African Trading
(Pty) Ltd (“P&G”) in the Republic of South Africa (the “RSA”).

2.

“Entrant/s” means all persons eligible to enter the Competition (as set out in paragraph 9) and
who enter the Competition in the manner detailed in paragraph 11.

3.

“Prize Winner/s” means the 25 (Twenty-Five) Entrants, who are found to have won the Prize/s.

4.

“Promoters” means P&G, the Partner and / or their sponsorship, promotion or advertising
agency/ies.

5.

It is important that all Entrants read and understand these terms and conditions. All Entrants agree
that the terms and conditions contained in this document, as amended from time to time and
interpreted by the Promoters, are binding on them. A copy of these terms and conditions is
available at www.Gillette.co.za. All Entrants participate in the Competition entirely at their own
risk.

6.

The Entrants acknowledge that by submitting their entry to the Competition they –

7.

6.1

have been given an opportunity to read these terms and conditions and that they
understand and agree to the terms and conditions; and

6.2

give consent to these risks and indemnify and hold harmless the Promoters and their
directors, employees, agents and group or associate companies of any and all liability
relating to any damage, cost, injuries and losses of whatever nature that they sustain
as a result of their participation in the Competition and any related events and activities,
except where such damage, cost, injuries and losses are sustained as a result of the
gross negligence or wilful wrongdoing of any indemnified party.

Nothing in these terms and conditions should be seen as unlawfully restricting, limiting or avoiding
any rights or obligations of either the Entrants or the Promoters in terms of the Consumer
Protection Act No. 68 of 2008, as amended (the “CPA") or the Protection of Personal Information
Act No. 4 of 2013, as amended (“POPI”).

HOW WILL THE COMPETITION WORK?
8.

This Competition opens on 00h01 on 01 October 2020 and closes on 23h59 on 28 February 2021
(the “Competition Period”). No late entries will be accepted.

9.

In order to be eligible to participate in the Competition, Entrants must –
9.1
9.2
9.3
9.4

be a natural person (i.e. Entrants cannot be a juristic entity);
be a citizen of or permanent resident in the RSA;
hold a valid RSA ID document or residence permit and passport document;
be 18 (eighteen) years old or older, prior to the start of the Competition Period;
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9.5

10.

provide correct and full personal details (including but not limited to their full name, ID
or passport number, physical address, postal address, e-mail address and contact
number), as required by the Promoters; and

The Promoters and their directors, members, partners, employees, agents or consultants, the
suppliers of goods or services in connection with this Competition, or any other person who
directly or indirectly controls or is controlled by the above named parties and their respective
spouses, life- partners, business partners or immediate family members are not permitted to
participate in this Competition.

HOW DO I ENTER?
11.

To enter the Competition, Entrants must during the Competition Period –
11.1

Purchase a participating Gillette UEFA gift pack from participating retailers:
Participating products include:
Product description
Product barcode
Picture
Gillette Fusion UEFA Gift 7702018531110
pack

Gillette Fusion UEFA Mach3
Gift pack

7702018531059

Participating retailers include (Purchases from retailers other than the below will not be
accepted as a valid entry):
Dischem (Additional T’s&C’s apply as per the
retailer’s discretion – available on dischem.co.za)

Clicks
Checkers group (including Shoprite)
Spar
Game
Makro
Takealot
11.2. Send an image of the till slip (Proof of payment) with the date of purchase and participating
product on the receipt visible to the following number: 0730400165. Standard SMS rates may apply and
the entrant will not be reimbursed for such charges.
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12.

All Entrants who meet the eligibility requirements and fulfil the entry conditions set out above will
be automatically entered into the Competition.

13.

Entrants may enter the Competition as many times as they wish, provided that they fulfil the entry
conditions detailed in paragraph 11 for each individual entry.

14. All Entrants who meet the eligibility requirements and fulfil the entry conditions set out above during
the Competition Period will be automatically entered into the Competition except in the case of
Dischem (as stated above, where additional T’s&C’s, set out by the retailer, apply).
15. Each Entrant will only be entitled to win 1 (one) Prize in the Competition. Option 1: Entrants may enter
the Competition as many times as they wish, provided that they fulfil the entry conditions detailed in
paragraph 11 for each individual entry.

WHAT ARE THE PRIZES?
16.

Entrants stand a chance to win the following prize/s No. of Prizes to
be Awarded

Description of Prize

Online UEFA Gift voucher from
25

https://store.uefa.com/row/uefachampions-league.html

Approximate Value of Prize (ZAR)
(50 USD) – roughly R750, depending on the
exchange rate. The prize will be allocated in
Dollars and P&G cannot be held accountable if
for any difference in the rand amount due to
exchange rate fluctuations.

hereafter referred to as the “Prize/s”).

17.

There will be 25 (Twenty-Five) Prize Winners in total, with each Prize Winner being entitled to 1
(one) Prize only. Prizes are not transferable and may not be exchanged for cash or other prizes.
The Prizes don’t include any additional extras, other than those specifically described above.

HOW WILL THE PRIZE WINNERS BE SELECTED?
18.

The Prize/s will be drawn through a single random draw from all eligible entries, where the first
25 (Twenty-Five) correct entries drawn will be named the Prize Winners. A pre-determined
amount of winner, fully to the discretion of the promoter, will be chosen from each participating
major retailer to ensure that there are winners from each major participating retailer as lister
above. Dischem is the only participating major retailer who will completely handle the draw and
choose their dedicated number of winners in their own capacity. P&G can not be held liable for
how Dischem chooses to conduct this.

19.

The draw will take place in the month of March 2021. Prize Winners will be contacted
telephonically or via email by the Promoters or their authorized agents by no later than April 2021.

20.

The Promoters reserve the right to –
20.1

at any time prior to the final draw, amend the terms and conditions of the Competition
(including but not limited to varying the dates, times and / or places of the draw) or to
terminate or suspend the Competition.The Promoters shall publish the new details in
the revised terms and conditions. In the event of such change, suspension or
termination, all Entrants agree to waive any rights that they may have in terms of the
Competition and acknowledge that they will have no recourse against the Promoters,
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its advisors, suppliers and / or authorised agents; and
20.2

disqualify a Prize Winner/s if they are unable to make contact with a Prize Winner/s after
reasonable efforts to do so. Disqualified Prize Winner/s will have no claim against the
Promoters in such circumstances and will be deemed to have forfeited their Prize/s. The
Promoters reserve the right to award the Prize/s to the next randomly drawn correct
entry, at a separate draw. Should the Promoters be unable to make contact with a
replacement Prize Winner after reasonable efforts to do so, then the provisions of this
clause shall apply to that new Prize Winner/s in the same way as if he/she were the
original Prize Winner/s.

21.

The Prize Winner/s must be able to identify themselves (in a manner determined by the
Promoters) as the Entrant that entered the Competition and will have to comply with the required
validation procedures in order to claim the Prize/s. If the Prize Winner/s are not able to do so to
the Promoters’ satisfaction, such Prize Winner/s will forfeit the Prize/s and the Prize/s will be
distributed as provided for in clause 20.2 above. The Prize Winner/s undertake to timeously do
all things necessary to enable the Promoters to comply with its obligations under the CPA
including, but not limited to signing an acknowledgement of receipt of the Prize upon its delivery.

22.

Prior to awarding the Prize/s, the Promoters may require the Prize Winner/s to sign such an
authorisation / indemnity, the details of which shall be fully explained to the Prize Winner/s. If the
Prize Winner/s do not provide such an authorisation / indemnity, the Prize Winner/s will forfeit the
Prize/s and the Prize/s will be distributed by way of a separate draw. Any such ineligible Prize
Winner/s will have no claim against the Promoters, in such event.

23.

Any Prize/s not taken up for any reason will be the subject of a separate draw and shall be
allocated in terms of the rules of the Competition. In such event, any such ineligible Prize Winner/s
will have no claim against the Promoters.

24.

The Prize/s will be delivered to the Prize Winner/s on a date and at a place to be confirmed by
the Promoters prior to delivery and the Prize Winner/s will be notified thereof. If for any reason
the Promoters cannot provide the Prizes or any part thereof, the Promoters will in their sole
discretion award an alternative prize/s of a similar commercial value. In this event, the Prize
Winner/s will have no claim against the Promoters.

25.

The Promoters may refuse to award the Prize/s if the entry procedures and / or these terms and
conditions have not been adhered to in full and / or if it detects any irregularities or fraudulent
practices in connection with the Competition.

26.

Entrants and Prize Winners may be requested to take part in the Promoters publicity campaigns
or to allow their names and likenesses to be used by the Promoters for promotional purposes.
Entrants and Prize Winners are, however, entitled to decline such requests. No compensation will
be payable to Entrants and Prize Winners for such use.

GENERAL
27.

By entering the Competition, you are entering a promotional competition for the purposes of the
CPA and the promotional competition will be conducted in accordance with the relevant provisions
of the CPA. The running of the Competition will be overseen and certified by an independent
account, registered auditor, attorney or advocate as selected by the Promoters.
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28.

By entering the Competition, you understand and acknowledge that –
28.1

28.2
28.3
28.4

28.5

the Promoters will process the information (including your personal information) provided
by Entrants in order to enter the Competition, for purposes of administering the
Competition only, including but not limited to the verification of entries and contacting the
winners.
your information will be deleted and / or destroyed by the Promoters as soon as
reasonably possible after conclusion of the Competition Period;
Procter and Gamble (P&G) is the data controller related to this Competition. Visit this link
for more details on why are we collecting this information;
you are at least 18 years of age and have read and agree to the P&G Terms and
Conditions and Privacy Policy. All personal information provided by Entrants to Promoters
will be processing in line with POPI;
you can exercise your data protection rights by clicking here or calling 0860 112 188
(Sharecall charged at local rates). Entrants may as explained in the P&G Privacy Policy
access, correct, erase, transfer to another provider, or object to or restrict our processing
of the personal information data we have about them.

29.

The Promoters’ decision on any matter related to the Competition (including the selection of Prize
Winner/s and in the event of a dispute in regard to any aspect of the Competition) is final and
binding and no correspondence will be entered into.

30.

All Entrants and Prize Winner/s indemnify the Promoters, associated or group companies, and
their directors, officers, employees, members, consultations or contractors and agents, against
any and all claims for any loss or damages, whether direct, indirect, consequential or otherwise,
arising from any cause whatsoever in connection with their participation in any way whatsoever
in this Competition. The Promoters are not liable for any technical failures affecting participation
in the Competition and assume no liability whatsoever for any entry that has been omitted from
participation in the Competition, for any reason whatsoever.
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